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Executive Summary 
This deliverable is linked with activities performed under WP7 of the BIOSYSMO project, under the 
Grant Agreement Number 101060211, and in particular activities under Task 7.1 “Project 
communication channels and tools” led by EXELISIS. This document refers to the setup of the 
BIOSYSMO communication tools including logo creation, corporate identity, templates, presentation, 
project website structure and development which will continuously be updated (news, press releases, 
newsletters, digital material) and improved, as well as the social media platforms and maintenance. 
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1 What is the project about? 
BIOSYSMO is a 48-month project that proposes the formulation and application of a computational 
model-driven framework for the design and improvement of synergetic biosystems for removal of mixed 
contaminants from polluted soils, sediments and (ground)water. These biosystems will comprise 
combinations of bacteria, fungi and plants containing the natural or engineered pathways required for 
pollutants degradation and identified based on a computationally-assisted analysis.  

BIOSYSMO will take advantage of the high natural microbial diversity by screening samples from 
polluted sites and locations affected by diffuse pollution to identify natural microorganisms already 
present and able to metabolize the target pollutants. The search will be expanded to microorganisms 
previously identified and characterized by applying data mining tools to genomic and metagenomic data 
available in public repositories. Then construction and optimization of synergistic biosystems will follow 
which will be applied in conventional (phytoremediation, biopile, bioaugmentation) and innovative (BES, 
hybrid BES-phytoremediation) bioremediation approaches optimized for the treatment of mixtures of 
pollutants in soil, sediments and water. 

2 Visual Identity 
The visual identity of the project is an important aspect, as it includes all the graphical information that 
differentiates the project from others. In this section the logo and colour guidelines, as well as the 
templates, used for presentations, deliverables, agenda, participant list and minutes of meetings, 
following the visual identity of the project will be included. 

 

2.1 Logo and colour guidelines 

In Figure 1 the official logo of the project is presented. The logo was uniquely designed to match the 
BIOSYSMO concept and will support project's easy recognition. It is aimed at conveying the project’s 
message and helps to reach the target audience. Detailed guidelines are shared with the project 
consortium on how to include the official logo as it is important to follow the project’s identity. Moreover, 
Figures 2-5 present the font that was used, the colours, and the variation of colours and logo. 

 

Figure 1: Project Logo 
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Figure 2: Project Logo Variations 

 

Figure 3: Project Font 

 

Figure 4: Project Colors in RGB and CMYK 

  

Figure 5: Logo colours variations 

 

2.2 Templates 

In this section the designed templates for the presentation of the project, the Deliverables Templates, 
the Agenda Template, the List of Participants, and the Meeting Minutes, that the partners and the 
coordinator will use during the project, are presented. 
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2.2.1 Presentation template 

The presentation consists of a title slide and closure slide, one slide for separating the sections, and 
several slides serving the presentation of tasks overview, task description, interconnection of tasks and 
deliverables and milestones lists. 

 

Title slide 

 

Overview slide 

 

Timeline slide 

 

 

WPs slide 

 

 

Deliverables slide 

 

Section slide 
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Task slide 

 

Empty slide 

 

Closure slide 

Figure 6: Presentation Slides Template 

 

 

 

2.2.2 Deliverable template 

Figure 7 refers to the Deliverable Template that will be used by all partners throughout the 48M project. 
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Figure 7: Deliverable Template pages 
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2.2.3 Agenda  

Below the Agenda Template is presented. The agenda will be used in meetings (internal or external), 
as well as in events such as workshops or trainings to set up the different slots of the event, specify the 
participants, the sessions and the scheduled breaks. 

 

 

Figure 8: Agenda Template 

2.2.4 Participants list 

The template for the participants list is included below. This document will be used in all events and 
meetings to collect the names of the participants. 
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Figure 9: List of participants template 

 

2.2.5 Meeting minutes 

Meeting minutes help the organisers of an event to note down the items discussed, the actions points 
and issues that need to be resolved, as well as any upcoming meeting scheduled.  
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Figure 10: Meeting minutes template 
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3 Website  
The website will be used as the primary interface with the public interested in the work, actions, 
progress, and outcomes of the project.  

The website link is: www.biosysmo.eu 

The theme on which the BIOSYSMO project website was developed and made the necessary edits to 
represent project’s identity and scope, is Consultio. 

The website contains information about the objectives of the project, the concept, the methodology, the 
technologies, the outcomes, partners' details, list of news and events, dissemination materials that will 
be developed during the project and are available for downloading, public deliverables, publications, 
links to social media platforms to follow and like the project’s pages, newsletter subscription, clustering 
projects, and contact information. In this section the navigation bar, footer, home page, and all tabs one 
by one are visualised. 

 

3.1 Website target audiences 

The website is the project’s showcase and it is aiming at spreading and increasing public awareness of 
the project by providing visual and easy to comprehend information about the concept of the project. 
The project website (www.biosysmo.eu) is the primary information source for the targeted audiences. 
The target audiences are the following: 

 End-users: environmental consultancy and engineering companies, polluting 
industries, plant breeders and producers, microbial inoculant producers 

 Scientific community 
 Policy makers, public authorities 
 Environmental NGOs 
 Students, early-stage researchers and new generation of workers 
 Public and society at large 

 

The purpose of the website is to create awareness of the project through communication activities 
(starting at M1 and continuing until the end of the project) and to disseminate the results of the project 
to targeted relevant stakeholders (starting with the first results and continuing after the end of the 
project). 

Analytics of the website such as number of visitors, downloads, most clickable page and more will be 
used. 

 

3.2 Website navigation bar 

In Figure 11 the navigation bar is organised as follows: 

 Home tab that contains a summary of the project and the content of the website 

 In Brief tab contains subtabs the concept of the project, the objectives and the expected 
outcomes 
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 Meet the team tab contains information about the coordinator and the partners 

 Research activities tab contains the workplan presenting the work packages, a small 
description providing more information on them, the project’s methodology, the applications that 
the project will target and the field studies where the project technologies will be tested and 
validated 

 Media tab contains news, events, press releases and newsletters that will be continuously 
updated during the 48M project. 

 Digital Library tab is aimed to share with the public D&C material including the logo, qr code, 
presentation template, poster, flyer, roll-up, lanyard, folder, publications, and public deliverables 

 Clustering tab contains relevant projects, that share similar technologies as BIOSYSMO  

 Contact tab contains a form and all necessary information for contacting the project coordinator, 
while it also presents links of the social media of the project 

 

Figure 11: Navigation bar of the BIOSYSMO website 
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3.3 Website footer 

The footer of the website (Figure 12) contains newsletter subscription, contact info, projects details, the 
mandatory EU logo and funding statement, links for the social profiles and privacy policy. 

 

Figure 12: Footer of BIOSYSMO website 

 

The privacy policy can be found at the bottom of the footer, where procedures on personal data 
processing, and data collection and protection, among others, are agreed.  

 

Figure 13: Privacy policy 

 

3.4 Website pages 

Figures of the structure of the website will follow. 

Home page: On the top of the page the navigation bar appears, using a structure that is commonly 
used, with the project’s logo. Then 4 categories of impacts the project will make are described. 
Followingly, the concept idea is presented, the BIOSYSMO key elements, links to other website 
sections (including outcomes, technologies and sites) and latest news (Figure 14).  
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Figure 14: Full Home page 
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In Brief: A more detailed description of the project is given (Figure 15.a) while information is also given 
regarding the project’s objectives (Figure 15.b) and outcomes (Figure 15.c).  

 

(a) 

 

(b) 

 

(c) 

Figure 15: In Brief tab a. Concept page, b. Objectives, c. Outcomes 
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Meet the team: In this section, the coordinator and partners of the project are presented, including a 
small description of their actions and role during the project. 

 

Figure 16: Meet the team page 
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Research Activities: In this tab the work packages are presented with a visual diagram, followed by 
the methodology, the applications of the project and the field studies of the project.   

 

 

(a) 

 

(b) 

 

(c) 

 

(d) 

Figure 17: Research Activities tab a. Workplan, b. Methodology, c. Applications, d. Field studies 
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Media: In this tab the news and events are included along with the Newsletters and Press Releases, 
which will be continuously updated/developed during the project. 

 

 

(a) 

 

(b) 

Figure 18: Media tab a. News and Events, b. Newsletter and Press Releases 
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Digital Library: In this section all the downloadable content of the project can be found, including the 
logo, qr code, flyer, roll-up, poster, folder and lanyard, the publications that acknowledge the project 
and the public deliverables. These sections will continuously be updated during the project.  

 

(a) 

 

(b) 

 

(c) 

Figure 19: Digital Library a. D&C materials, b. Publications, c. Public deliverables 
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Clustering: In this page projects addressing relevant topics will be presented along with some 
information about their topic, title and a link to their official project website. This section will be enriched 
during the project implementation, as the clustering activities will progress. 

 

 

Figure 20: Clustering page 

 

Contact: In this page the contact form can be used to get in touch with the project coordinator through 
email, social media and in person. 

 

Figure 21: Contact page 
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4 Social media platforms 
In addition to the webpage, LinkedIn account and Twitter account have been developed for the 
BIOSYSMO project. These social media platforms have been selected as have the most active users 
between the age of 16 to 64 who keep up to date their news and current events1. Therefore, these 
platforms can act as a medium to maximize dissemination/communication of the project results to a 
wide public audience, such as environmental consultancy and engineering companies, polluting 
industries, plant breeders and producers, microbial inoculant producers, scientists, students, as well 
the wider public that may be interested in learning another field.  

Project partners are encouraged to visit, like and follow these accounts and communicate them to their 
professional and private networks. Access to the social media will be supported through the project 
webpage. The evaluation of the accessibility and efficiency of these accounts will be made on the basis 
of performance metrics, such as number of visits, followers, engagement, etc. 

 

4.1 LinkedIn account 

LinkedIn is the world's largest professional networking platform2. It is also one of the most influential 
social media networks, with 756 million members. Users of this platform keep in touch with associations, 
companies, businesses, universities etc. to learn more and reading news about their fields of interest. 

The BIOSYSMO LinkedIn link can be found here: https://www.linkedin.com/company/86391297. 

 

Figure 22: LinkedIn account 

The BIOSYSMO LinkedIn profile, which now reached 120 followers, has been created to disseminate 
the project results to professionals through creating a network of connections from the environmental 
sector, academia, media, general public, as well as companies and relevant stakeholders. 

 
1 https://datareportal.com/social-media-users 
2 https://www.mindtools.com/am8a1fv/how-to-use-linkedin-effectively 



 

 

 

26 of 29 Deliverable 7.1: Visual identity, website and social media accounts

4.1.1 LinkedIn target audiences 

LinkedIn3 is a social network which allows making valuable connections with people on similar fields of 
expertise. LinkedIn is mainly a platform for professionals to spread awareness and inform the public. 
Therefore, LinkedIn targets to end-users such as environmental consultancy, engineering companies, 
polluting industries, plant breeders, and producers, and scientists. 

 

4.2 Twitter account 

Twitter is an online news and social networking platform, where hot and short news are made public to 
a wide range of subscribers. Followers of the BIOSYSMO Twitter account will be able to read posts 
about project’s activities, like and comment for interaction. This platform is one of the most popular 
social media platforms, with 100 million daily active users and 500 million tweets sent daily. Its primary 
purpose is to connect people and allow people to share their thoughts with a big audience4. 

The BIOSYSMO Twitter link can be found here: https://twitter.com/biosysmo 

 

Figure 23: BIOSYSMO Twitter account 

4.2.1 Twitter target audiences 

Twitter targets to the same audience of LinkedIn plus students, researchers and public in general. Most 
users are between the ages of 25 and 34, and around 40% of the users are scholars5.  

4.3 Social media posts templates 

In Figure 24 the social media posts templates are designed by the dissemination manager, EXELISIS, 
covering a variety of announcements. The social media posts templates are divided into 5 different 
designs, aiming to present project goals and impacts, host meeting announcements, team members 
introduction and dissemination materials design. 

 

3 https://blog.waalaxy.com/en/linkedin-what-is-it/ 
4 https://blog.hubspot.com/marketing/what-is-twitter 
5 https://blog.hootsuite.com/twitter-demographics 
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(a) 

 

(b) 

 

(c) 

 

(d) 

 

(d) 

Figure 24: Post Templates a. Introduction-details of the project (the image changes accordingly to the 
text), b. Impacts of the project, c. Meetings-Workshops-Presentations (on 3D display), d. Partners 

presentation (image relevant to the partner), e. Dissemination materials (3D mock-up display) 
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5 Conclusions 
This deliverable summarises the visual identity of the BIOSYSMO project, along with the website design 
and development and the social media platforms launch. The BIOSYSMO logo and branding identity 
was designed and communicated to the project consortium and will be uniformly used in the future, in 
presentations, future dissemination materials, dissemination events etc. The website is a key element 
of the project’s dissemination strategy. The website will ensure the visibility of the project, facilitate the 
dissemination of the project's results and promote their exploitation. Moreover, social networks 
presence is ensured through the creation a LinkedIn page, as well as a twitter account. The project 
website and its social media will continuously be updated, while adjustments will be made as the project 
progresses. 
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